L P SR

Appro
Event

2016.10.18-22

hE - Lis#hEmRESEO
SNIEC - Shanghai China

d? LP sz; LP L)? " ‘.

4] EﬂF'JiE;E

-.d

D/scover the Future of Printing
@u(? .

www.allinprint.com



I J1Ea{iL /Organized by

(’fpﬂ PEERIBADS

‘ﬁb The Printing Technology Association of China

Hpdlk . LR AKX KT #6S E S ERPIOERESI8ZE (100050)
Address: E-818, Fuli Morgen Center, No.6 Taiping St., Xicheng District, Beijing 100050, China

Tel: +86-10-5936 1480
Fax: +86-10-5936 1489

hEISC LW A R EE
‘@APT hEEIRIEI F R AR5

China Academy of Printing Technology

Hbk. dERATEERRHEE2S (100036)

Address: No.2 Cuiwei Road, Haidian District, Beijing 100036, China

Tel: +86-10-8827 5806
Fax: +86-10-8827 5733

T s#=rsxmy (tw smas

Diisseldorf
Shanghai

Messe Diisseldorf (Shanghai) Co., Ltd.

k. SR FERXHC TR EX RS S EEETER O SH0TE  (201203)
Address: Unit 307, Tower 1, German Centre for Industry and Trade Shanghai, 88 Keyuan Road, Zhangjiang Hi-Tech Park, Pudong, Shanghai

Tel: +86-21-6169 8300
Fax: +86-21-6169 8301

H %

CONTENTS

7 AL /Undertaken by

NG
&>
HEEREAD S

The Printing Technology Association of China

HEpfe’

Keyi Media

ERR EMEE LR HRAE

Beijing Keyin Media & Culture Co., Ltd.

®

T

Messe
Diisseldorf
hanghai

HEREXRE (Lig) FRAT

Messe Diisseldorf (Shanghai) Co., Ltd.

17718443 / Co-organized by

SN EEHEIRITA S

Shanghai Printing Trade Association

Hytik: bR dLER485S64% (200071)

Address: 6/F No.485 Henan North Road, Shanghai 200071, China

Tel: +86-21-6356 7554
Fax: +86-21-6356 8444

[E A 375 545 /Local Supporters

HE SRS

The Publishers Association of China

TEERKER

China Packaging Federation

HERL S

China Newspaper Association

EETRAXERIIDS

Printing Association of Local Branches

FEERI7] /Adiministered by

EHER RS .
The Hong Kong Printers Association . -
saxomEnEns iRz BB 1 HERSAREERAD

Taiwan Printing Industry Association Messe Diisseldorf GmbH

ST A Messe
ﬁlij]]ﬁ’uﬂ-kﬁK Diisseldorf - organizer of drupa
Macau Printers Association drupa ¥

[E PR3z 355 B2 {3 / International Supporter

i N REFNE SR hiEARKEMEFEHRTBES
Ministry of Commerce of the People's Republic of China State Administration of Press,Publication,Radio,Film and

Television of The People's Republic of China

EAREPEEFEEENRBEEAIZE oo, 4
All'in Print China 2016 Successfully Concludes with Visitors Reaching 76,818

| 11
General Information
B 27 U 13

Exhibition Highlights
7 B SRR 16

Concurrent Forums & Activities
2 i 20

Visitor Groups Overview

s <= SRR 24
Exhibitor Statements

B T AT e 29
Exhibitor Analysis

T R 3 T ettt 33

Visitor Analysis

Supporting Associations



U1 anin/ZPrint

App'éi,"e‘?d; EPIEIIEIIL-R%I;DE 201 6I:I:I E E ;I]_‘éEI]JE

www.allinprint.com

" ALL IN PRINT CHINA s

- EREER -~ 5f

H—--.'T'll.

QPEyIg Jr‘ P'-‘M‘-N

LAY

FEANBEPEEREENE

2016F10H22H, EXEFEEREERE LS
R#N®E, AEEEN "RIAEBIAKR" AXE, £
H R T I ERENRBRA NSRS LRES, £5)
I T ENRIBARTRAZBE N EE 7, OEHEE. It
K. BEMEREERITIANEESE, AWAREHRT —
BENRIE BRRE

RERZARER, REBRK8LFHK, LR
TT2ARPIIRFFIREERER. REHREBINEZ
&, BRI T BEIKENR &L REBNE
0. WHHRENRAR, RIESKBAINE WA SIE
76,818 A, & F/EIEK24.2%, SR AX109,710 A
xR, CIEEIRAEFLK. SRNRYE, 2HRES
Ewth=fe S0 EBIE1004), ZFkEXE. &
E. #E. RANIT. EDE. FER. DRAL. %E
F20R P ERBELAS MBI K KAK, WARDE.
SINEREE. UKRE. %ﬂ&&ﬁ@?%%m%xm

%"' K

4
10
ggi
il

tAXEBRRANERA, SIGMENRITTIL AR K
Xk

AECEERAEAENIESD. EIMECD, HF
FEEARER. BFEOERE. SKEMBETIE. 8%
ENEEBIE. MR8~ FMIE. RETIE, UEREEY
THVRAIRAMEDENE, FREARMFEFEL
X—UFi e, ENRIZ I,

HFEORAE, BEFRERNMEFT=H, B4
.Y FRRERKE. WE 2E4E. BXRA.
EFl. AIEBFEXELEH, EPEXHRICOH Pro
VC60000f# R %= . =K KVersant™ 3100 Press
FVersant™ 180 Press. #o /g K 3EgEiAbizhub PRESS
C71cf2 R % . =+ & A Acuity LED 3200R iUV
Bt AFETHEX. %%ET%%&ﬁxﬁﬁﬂl
Iz, SNERENR. B SCRENRY XN
RERRFRAE—NES, /@%Tk*%\?ﬁ .

IR FEIRIHPRARES, ZMEFEERAIR

BTYMAKE, KEBE. FERERIEA. KAV,
ZREB. 258K ZREEEHH=E. KEEt
RUBCERVBEZIY., NACEBEELE. K%, 8
% TlfeKEREIAJETvamnish 3DS g shiE B kit X /E
A (ARC) T ATE M FHTEN AT SEENBE
L, RO T HEFEEER, KBV TRDE £ 1)
RARKENEMIVERS. Uk, 2%, ThRbX #
B UVERER. &Y. UIEK. HE. 2% WbsT
—{K, AT E— R EREEE M.

FEFEFTEIL LR, RRREDMAENTR.
RiEE®E, MMEE. 8F= tAKH. 55
H. BUSENEKRRARZITVET. NRTAMALOR
N7 fHdrupa 2016 L B"MIEFHBATER . KEE
ERKIR2. I M AL EEZcolor R Gt HIEAL AR BN
W, P=JIDA20H Z EAL. EUBEIYIWING24%
BRI AR A= R

KE2HEL REOXBRENEHEARBRELR
A. KBRVIMEXE Z REEKRHITERENRIE, AE
AL F MR AR BN RS AU STF-34 0471 48 = R EDAL R IL A
&, HTENEHZIR-330AR TN, RIEZ L8
IEEBCS T k220004, PR FIZENYIFNEALRED
PNEIF A, aEHMBEKBERERRERK. HED
RISERNZEMASANAT LRSS,

BIR®E, "&EER BAFHRR, &

VESHEEBRAR. REKEEET "RAA

+&3E %" MIMK21060FCSBiR) Z &4, &4 [E)E
BEIHSFRRENESZREZFRETIIMK
1060CSB, DX AT, LB EAIMK520FC
BARZ U, BIHEXRE 7T hFEH SR
K HISP106 EREFERTIN, TXIMNELBHEKE
NE. BHERENAZ BB THEL T IFHEM
ENE®E, LiBERJY-106EBRE 4 8 shEVINEM
m. BEMAE, BXER.

TEHBNEIR ., NRRREI. BFEIR. RED,
WEREIFITZ . ENEMT. EFRE R SRS SET
TPRERRE. FEMRER, 1EAENRIRKR R
N, ERPHIMAZRECROAENE. KEEHE

HBXREERH . e PIRET. EER. EF
W, BRAMREOAEIR. BREF. SRR, BWWRTE
BRTAMR, MARET - ELENZENREL.

BEPHEA . FRBRTEI, SXEEH,
MERE, BRMTEHRR, KB2ERAIAARE
LT %2 AESARTORMUFTRARNERE, £
HE/R—RHAR STRTEBIARREIAR "R
BIT O CEIRIRRT CRIGEIRT TN
BT TREHRT CEIRUT SRR, RHRRERE
#. BHMHADERAME AR, 1500F K BAKK
BrX. NUBAOSEME. GWARAET. 305
EIRIQRMARTTIR. 228 HNZE . FTRE— K35
ST

PANTONE




ﬁ%ggéégzgg 1201€“FEﬂ§ﬂ‘ﬁﬁEEﬂ4

www.allinprint. o

6ORiFENIER), ICEITIFERE, HEiEED
Rk sk

SEREH, BEATe5t, BRFeRNERIRE
MEAZ RS, £H=Hit60%7, AUXRHETHE
Bk, B Amils.

168, ETHERFEMMENR L REESE
20164 BRENFRI & Bt 1512016 W KEN RIS =% R B 2
WRLINEET

178, £EBT = "2016hEHEIRIR
TARBIYKREDRIGE LR THE. £E. 7*’kﬂﬂ£
AR, DkEL. HE. FEREFTRMXENRTILA
LZMETR, URES. XEKE. HXONZERFH
A, AMA TS 58 B E BRI EF A ST 3 Y BT IR

ma,¢ﬁwﬁﬁﬁW%Em%%ﬁ%ﬁ%%:
BE=ZXEES ﬁk)%wﬁ mﬁﬂﬁ BiEA
kB aeusizﬁ%i . Bl& TENRIEgEHIE "B
BXRI+ENRI " %‘EF&'D (B&. HiR) "~ HITRE
RiT5x%. BE2016 W MERENEI=A "JHFHR" T
M%ﬂk%%%ﬁﬁﬁﬁﬁj‘ﬁ BRI TR
KM N B HEFTELTIE o BREDAT P BT R
K. FEBAFGE. WET¢ mm%<ﬁ@%ﬁ
MEEmER) EERFEERT BRENS. MRk
BEBEXHEIRIMEHAS. ERldlRER. RiEMR
HEE. HEBRREK. ERFERRK. BEERFZE200
Z NBIE T ET 2.

198, "#HFOREFE" sERizE "B+
MR-BIEDM T BFEIRERRARBERINESD,
VHEBCHREE THFEOMERNAFEAELRE
F1K,

208 £, £HERENFREENT HEHR
BEHESUARMDUNX., 2EHENNIKESERE
Kamal Chopraft£#H &k B ENEENRI 1TV Y [E
ZHJE. 2016 "KM MRS RZME LI &
%ﬁhﬁ&ﬁmﬁ LiIzth EE20H 20, MFT LS
HMER. FREZESFZIAERELE. REMBT 7T£EH
ﬁlﬁ ﬂﬂil%ﬁﬁﬁ RAMLFTSEHINE

ARSI SREREE. ARUERAETERD
E@D

s, 19-23H 2 ZEhE/\EEESMESHRE
BHZED, BAIRY 2LikEk. BE. FMEFES
R, MR, BoR XS IR ZmiEE. HRIR.
B, IREZREFEEN T FENRALAS. £
AUAFNZE SR ES AL,

¢EEM$WE%@@%NW
EARFERRSODREBAR, N20034 3

20164, NELHRERBHEREER T —EMI. B
%, YESANTFEDELKRIOFVREENERE A
—., BT FEIRIARSKRRF KA. WL FAMBANE
tEFEEREEE, 2018FEF )

All in Print China 2016 Successfully
Concludes with Visitors Reaching 76,818

On Oct. 22™, 2016, the 6™ All in Print China successfully
concluded in Shanghai. Embracing the theme,

“Discover the Future of Printing”, it comprehensively
showcased the advancements in printing technologies
in recent years, vividly embodying the vitality and
dynamic awakened by the latest developments. The
trade fair effectively highlights the importance of
innovation, upgrading, integration and development in
the printing industry. All in Print China 2016provided a

“grand feast” for the printing industry.
All in Print China 2016's grand scale featured an
exhibition area of 80,000m? to host 724 exhibitors - the
largest number in the show's history - coming from
countries and regions from across the world. It has
become a window through which visitors worldwide
can follow the latest development trends of the global
printing industry. During the five-day exhibition, All
in Print China 2016 was consistently trafficked with
domestic and international visitors, totaling as high
as 76,818, an increase of 24.2% from 2014.The total
number of person-times reached 109,710 —setting a
new record as well. The fair embraced more than 100
domestic associations and enterprise groups, and

received above 45 overseas buyer groups from more
than 20 countries including the US, Germany, South
Korea, Australia, India, the Philippines, Malaysia,
Thailand, etc. It was highly praised by exhibitors for its
visitor traffic and overseas buyers; for its visitor quality
and its expertise.

Exhibiting frontier technologies through seven theme
pavilions, leading the future development of the printing
industry.

All in Print China 2016 employed five indoor and six
outdoor halls to cover a total of seven themes: digital
pre-printing, integrated printing, package post-printing,
label industry and flexography, as well as two featured
themes developed with the latest technologies and
frontier fields in mind: Innovative Materials Pavilion and
Innovation Factory.

In the field of digital printing, many international and
domestic brands showcased their latest products and
solutions, including Fuji Xerox, Ricoh, Konica Minolta,

Screen, Epson, Fujifilm, EFI, and Founder Electronics.
Highlights included RICOH Pro VC60000 solution, Fuji
Xerox Versant™ 3100 Press&Versant™ 180 Press,
Konica Minolta bizhub PRESS C71cf ink control system
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and Fuijifilm Acuity LED 3200Rwide-format UV, which
made impressive debuts in China. Various exhibitors
featured solutions targeting book printing, commercial
document printing, packaging, label and large-format
ink jet, covering most market segments.

Adapting to the developments in digital printing in
depth and breath, numerous digital post-printing
technologies have attracted attention; HANS-
GRONHI, Konica Minolta, Taiyo Kikai, ZTEC,
Ginwave, iECHO and many other brands appeared at
the fair. The laser die-cutting engraving machine by
HANS-GRONHI can be widely applied to cardboard,
label and packaging; the JETvarnish 3DS automatic
camera ARC technology by Konica Minolta provides
high-precision spot varnishing for all digitally-printed
pieces, and endow them with various touch effects;
the TRD multifunctional label post-printing processing
machine by Taiyo Kikai integrates unreeling,
rectification, cold ironing, flexible varnishing, hot
lamination, UV glue lamination, die-cutting, leaflet
cutting, waste removal, slitting and winding, and has
become a major “all-purpose” product for label post-
printing.

Relying on continuous innovation and consistent quality,
traditional offset printing brands such as KOMORI,
HANS-GRONHI, Hangzhou CRON, ManRoland, Beiren
Group, Zhongjing Group and Weihai Printing Machinery
have gained trust within the industry. KOMORI gave
visitors a detailed introduction to its brand-new solution
showcased at drupa 2016; the Shinohara 92 Series

www.allinprint. o

by HANS-GRONHI, the digitalized offset printing
equipment installed with Hangzhou CRON s EZcolor
system, the JD4920 folio multi-color printing machine
exhibited by Zhongjing Group, the WIN924 by Weihai
Printing Machinery and so forth have attracted much
attention among visitors.

At All in Print China 2016, flexography and package
post-printing technology also grabbed visitors’
attention. Taiyo Kikai collaborated with many partners
to create the flexography pavilion. Its STF-340unit-
type flexo press, for narrow-format label printing also
performed well. Also presented were the ZJR-330
unit-type flexo press exhibited by Zhejiang Weigang,
innovative applications of 2200 flexo press, P series
flexo press and digital flexo press exhibited by United
Printing as the agent of Mark Andy, the flexible-intaglio
combined unit applicable to flexible film packaging and
cigarette packaging exhibited by Kuen Yuh Machinery.
In the package post-printing field, “full waste
removal® has become an innovative focus while die-
cutting automation has seen further improvements.
Tianjin Masterwork Machinery showcased its
MK21060FCSB dual-unit full-waste removal die-
cutting stamping press based on “dual-unit + full-
waste removal” , and debuted its first all-purpose
full-waste removal die-cutting machine MK 1060CSB,
developed through strategic cooperation with
Heidelberg, along with its MK520FC digital integrated
die cutting & foil stamping machine. Bobst debuted

its SP106 ER full-waste removal die-cutting machine

201670 E E Pr £ ED

specifically developed for the Chinese market,
which can separate cartons automatically. Eterna, a
member of the Bobst Group, also showcased three
high-quality post-printing products. Shanghai YOCO
exhibited its JY-106EB full-automatic dual-purpose
die-cutting machine (for both finished product
separation and waste removal), which attracted much
attention at the fair.

“Going Green” is always a goal in the development
of printing technologies. No matter it's offset printing,
digital printing, flexography, pre-printing or post-printing
process, both international and domestic brands have
always strictly adhered to the concepts of energy
saving, consumption reduction, green development
and environmental protection. Raw materials suppliers,
as the source of consumables for printing, have also
increased their R&D of green products. At All in Print
China 2016, the printing ink-type enterprises (such
as Bauhinia Variegata, Hangzhou TOKA, AYUSI Ink,
Siegwerk and Hiway Ink) and printing plate material-
type enterprises (such as DUPONT, Chongqing
Huafeng and Lucky Huaguang) launched their latest
R&D products to add a feel of “green” to the fair.

The independent exhibition of technologies and
products have further highlighted the themes
and trends in the industry to create a multi-
perspective integrated exhibition of printing
innovations. The Innovation Factory, in particular,
provided an intensive exhibition of future printing
technologies, consisting of five segments, “Future

of Printing”, "Network Printing”, “Innovative
Application”, "Green Printing” and "Printing
Culture”, providing a centralized display of the
latest and most popular upcoming technologies
and applications. It has ample exhibition area
(1,500m?), prominent position (N1 entrance),
colorful booth design, a rich collection of 30
printing & packaging solutions alongside 22
informative speeches, it became the focus on the
first day of the fair.

60+ professional activities and gathering of industry
elites to discuss the future of printing.

More than 60 printing forums, technical seminars and
news conferences were held during All in Print China
2016 (based on current data) and provided numerous
opportunities of information and idea exchange for
visitors.

On Oct. 16, the 14" Cross-strait Printing Industry
Exchange Conference & Silk Road Printing
Development Forum 2016 and Asia-Pacific Economic
Cooperation Conference 2016 were successfully held.
On Oct. 17, “China Printing Forum 2016 & 16" Asia-
Pacific Printing Forum” , the main forum of All in Print
China 2016, gathered experts from various printing
industry organizations of China, US, Australia, Japan,
Malaysia, India, Philippines and other Asia-Pacific
regions, as well as Artron, Evergreen, 98ep.com and
other prominent enterprises with rich experience in
greenness, intelligence, creativity and interconnection.
The international representatives offered
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comprehensive international visions and innovative
ideas for visitors from all over the world.

On Oct. 18, the Third (enlarged) Council Meeting of
the Second Information System Application Branch
of the Printing Technology Association of China
(PTAC) & “Cognitive Printing- Intelligent Future”
took place, facilitating in-depth discussions and
exchanges around topics of “Intelligent Manufacture
of Printing”, “Internet +Printing” and “Intelligent
Products (Packaging and Publication)” . The 1* Asia
Jet Printing Forum 2016 & “JHF Cup” Asia Jet
Printing Grand Prix focused on the large-format ink
jet arena, inviting many top-end experts and suppliers
to discuss new technologies, ideas and direction of
the jet printing industry. On the afternoon of Oct. 18,
the Catalog of Green Raw &Auxiliary Materials 2016
Edition was formally launched with over 200 people
in attendance, including the State Administration
of Press, Publication, Radio, Film and Television of
the People’s Republic of China (SAPPRFT), the
leaders of various provincial, municipal and district
printing associations, the representatives of printing
enterprises, raw and auxiliary suppliers, dealers, and
e-commerce platforms and media.

On Oct. 19, the success of “Digital Printing in China”“
Summit Forum and “Fuji Xerox- Keying Cup” Digital
Printing Award highlighted pace of digital printing
technology innovation and and developmental in China.

On the morning of Oct. 20, the sponsor representatives
of All in Print China 2016 held its “Indian Day" &

India Visitor Group Reception Ceremony. Kamal
Chopra, Chairman of the All India Federation of Master
Printers (AIFMP), attended the ceremony along with
more than 100 colleagues in the printing industry.
The occasion also witnessed the 2016 “Sun Cup”
Awards Ceremony of Asia Label Printing &Global
Label Technology Summit Forum, sparked from
multiple perspectives of new business types, new
technologies, and new services, analyzing the
approaches of transforming and upgrading the
label printing enterprises and strengthening their
competitiveness, and provided precious information for
broadening the ideas and visions of the label industry
chain.

The 8™ Council Meeting of Whole-army Printing
Association was also held during the fair (Oct. 19-
23), during which many exhibitors including Fuji
Xerox, Hangzhou CRON, Konica Minolta, Screen,
Lemel, Tiancen, Esko-Graphics, ZTEC, Print Home,
LUSTER Light Tech and Focusight held a rich variety
of technology debuts, signing ceremonies, appreciation
dinners and related events.

See you at All in Print China 2018!

All in Print has been successfully held for six editions
between 2003 to 2016, not only accompanying the
growth of China's printing industry, but also becoming
one of the key exhibition showcases for the Chinese
and the global printing industry. Our explorations of the
future of printing will never stop - we look forward to
seeing you at the 7" All in Print China in 2018.
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General Information
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From October 18 to 22, 2016, All in Print China 2016 was held in Halls N1-N5 and N6-N11 (outdoor halls) of
Shanghai New International Expo Center (SNIEC). This exhibition was first extended to five days to better meet
the exhibition needs and to serve the exhibitors well.

B B Exhibitors
2016 E E R N RERS| TREZMERMMK 724K RE, HP174RREEKBESTIEI, S50KRERH
SkEFE MM,

All in Print China 2016 has attracted 724 exhibitors from 22 countries and regions, including 174 exhibitors from
Hong Kong & Taiwan Region and Overseas, 550 exhibitors from Mainland China.

E R E fR Bt E FrEB oy e 61
Domestic International Total International Ratio
550 174 724

24%

B H E %R Exhibition Area
SEMR

80,000m?
Total Gross Area

EER
Net Area

41,664m?
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Exhibition Highlights
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Under the theme of “Discover the Future of Printing” , All in Print China 2016, together with 724 well-known

manufacturers and suppliers of pre-press, printing, post-press and packaging device, entertained the professional

3 / #i X R H] Country / Region Exhibitor Pavilions

HREMMEFIMROARRANRASM T RES, e _ _ % 9 GV e
Exhibitor pavilions of 4 countries / regions participated in this event. visitors both home and abroad with a fantastic feast in its seven theme pavilions in SNIEC, featuring independent

presentation of various new technologies and products, more distinctive categories, more prominent themes and

E S X R E SREH REAEM more concentrated industry hot topics in seven special themed pavilions.
= 7\
Country / Region Exhibitor Pavilions Exhibitor Number Total Area

a5 s
Ge:’rwnalil}lstl?a%illion v 377m’
B #H=FENRIEMIE Digital & Pre-printing Pavilion N1-N2
EERKA 2
USA Pavilion . S
Italy Pavilion
P4
hE&SHXRRE 5 189m?

Taiwan Region Pavilion

MLX Visitors
FRBRSHFRELIK108NEZKN76,818UMKSHN, SRWEANRA109,710 K,
In total, 76,818 trade visitors (109,710 visits) from 108 countries showed up during All in Print China 2016.

SRUBNR SUBNE BN SN EL i

Total Visits Total Visitors Overseas Visitors Overseas Visitors Ratio

109,710 76,818 7,053 9.2%
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M ENRI# T Innovation Factory N1

B Z& PRI £ BIE Integrated Printing Pavilion

B S K ENEEBMIE Packaging and Post-printing Pavilion N4-N§,N11
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[5] HH 7§ B Concurrent Forums & Activities
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More than 60 printing forums, technical seminars and news conferences were held during All in Print China 2016 (based

on current data) and provided numerous opportunities of information and idea exchange for visitors.

FAJE T = U3 ENRI L 3R BOE 2 B 201622 BEEN R & R iR i 7008 B FF
The 14" Cross-Straits Four Regions' Printing Industry Exchange Symposium
& Silk Road Printing Development Forum 2016 Held in Shanghai

FE14E = U ENR) L 3R BE = B 2016 £ BREN RN & R 121220162105 16
HBELDBBF W\ T T 2KEF Y, KPR EXEREDR L ATE IR H P&
R ARG ARNIBMFT R, PE —H—8 MNERRKEEE, B8
RE—REHN, WMEMHMERVARMEXRNTH, (EA— M RAXETE
RHOSEE, —H B BBEARIEESER T RIS SL IR,
On October 16, 2016, the 14" Cross-Straits Four Regions' Printing Industry
Exchange Symposium & Silk Road Printing Development Forum 2016 was
held in Shanghai, unveiling the global economic adjustment, the challenges
faced by the printing industry in the Great China region and the opportunities
and demands for future innovative development. China's One Belt One
Road initiative will become the center for open and integrated development
in printing industry for the Cross-Straits four regions for some time to come,
and as a strategy with great prospects, the One Belt One Road initiative will
welcome its breakthrough in printing industry by virtue of this forum.

FE-EhetR BB —2016 R EHEIRIILI= B E 158 T KR IzEE R
Green, Intelligent, Creative and Networked--China Printing Forum 2016 & the
16" Asian-Pacific Printing Forum Held Solemnly

108178, 2016 EHEIRI LI B E +XE L KENRIRIzE L8R 2EE6E
EXTHRARRE. ERBRIEEENEERY. Swd. sEEXE, X &0
EDRIARR—HE-Ea- IR -EHK" HEH, #iFT FEEDRITLABAFE
BENSMHXBERE. MARTRXAPMERNEIRTVARATA, 7E&
EEDRI = WA RIVK XS ENRI N ARSRE BT B, FHHFEBIERF
EEDR A PIEFRE. 2XERIHEERE TR EEE. B el
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On October 17, China Printing Forum 2016 & the 16" Asian-Pacific Printing
Forum was unveiled in the Banquet Hall on the 6" floor of Shanghai
Jielong Headquarters Garden. Carrying on its international, high-end
and forward-looking features, the forum themed under “Discover the
Future of Printing - Green, Intelligent, Creative and Networked” invited
governmental leaders responsible for China's printing industry as well as
leaders in printing industry from the USA, EU and Asian-Pacific regions,
discussed and judged the development state and future trend for printing
industry. Meanwhile, the organizer also invited outstanding representatives
of Chinese printing enterprises and representative suppliers from global
printing industry to share their creative practices on green, intelligent,
creative and networking efforts.

BEENHTAS AR TR~ H R, 2016 NIEENIR IR A T2/

Industry Chain Upgraded under New Inkjet Era, Asia Inkjet Forum 2016
Successfully Held

10318H T, 2016 MNIFENRIZTE LR L S EEEZT. XE2EN
BEENATALEZ. MBWENR R, HMBBEHENE . BRE200R0EELHF
RRGE, BE HREFHEARTHSAVHEAL | RNERHATTBEHED
B, FEBETL RE S AFHE KRR LT TR, HH, 2002
BT HE WIF2016 "JHFAFR I MMIEN AR E " SRR RAZ),

Asia Inkjet Forum 2016 was solemnly held in the afternoon on October 18 in
Shanghai Jielong Headquarters Garden, attended by more than 200 guests
from China's printing industry, well-known Inkjet entrepreneurs & suppliers
and media. Centered on "Industry Chain Upgrade under New Inkjet Era", all
guests delivered excellent speeches and had warm discussions on the round-
table forum on Inkjet breakthroughs and innovation. At the same day, the 200-
plus guests also witnessed the honorable moment of the awarding ceremony
for JHF Cup Asia Inkjet Competition 2016.

FEFRBMHN §FRESME—20160k (ZBFRERRER) EXKH
Green Raw and Auxiliary Material Manufacturers Gathered in All in Print
China 2016--Green Raw and Auxiliary Material Catalog Version 2016 Officially
Issued
10818H—20164ENRASE LR TF, HFENREANSF 12016
M A REMRTRER) KM UXERSIDR RS, ERFTEDMR
BRABIBATEEK. PEOMEANDSEEKESE, SRR LTS
RIS HANAMCEE N, BIAMCGKIEF, ZITARIMMK LR, MAKB&EXMED
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Rih=mds. BRIt RE. FREVEHER. HESRE. BEFE
KT, BIEREKZ2002 A5 T LA,

Just in the afternoon of October 18 when All in Print China 2016
was opened, Green Raw and Auxiliary Material Catalog Version
2016 was released at the show by The Printing Technology
Association of China, attended by more than 200 people, including
Wang Yanbin, Director of Printing and Distribution Department
of SARFT and Director General of The Printing Technology
Association of China, Director Lu Zhou, Vice Director Zhang
Qianping of Printing and Distribution Division of Printing of
SARFT and Vice Director An Le of Distribution Department of
SARFT, as well as leaders from provincial, city and county printing
associations, representatives from printing enterprises, suppliers
of raw and auxiliary materials, representatives from distributors,
e-commerce platforms and media.

& JE3D fab+printth E I K IRALTN 1 B Tk 3DFTENHL A
A Resounding Success for the First 3D Fab+Print Seminar in Shanghai
2016108190, HKCIEHA T A "2k TIIBMHEIENV WAL
ThEs ALDBBARREREEEEZT. XRESTLER T3IDITENET
VHFHAL, BEMSMKR. RE. VMHIE. Efr. DITEMEIE, %k
BEE. AR, HE FRERL. 8EBSHMKNETR. sRIRI.
BHEFAR, SEMIDITEIGEL A A, e, RFRBUFHIY, FTENXR
F.OARC wr Y. MR B RERMENEE1302 AW
B, ERESRET — M ZMRMEAER LYIBHNFE, N FHEIDIT
BT AR A REEREEENIER.
KCI Publishing recently organized an event in Shanghai, China,
to facilitate the exchange of knowledge and experience in 3D
printing and additive manufacturing and to provide a platform for
networking. Taking place on 19 October 2016 at the Kerry Hotel
in Shanghai, the 3D fab+print Seminar China 2016 attracted 140
delegates and speakers from various fields of expertise. It brought
together high-level executives, government representatives,
academics, engineers, EPC contractors, and insurance brokers.
Whilst the event wa primarily targeted at Chinese 3D providers,
presenters and attendees included industry specialists from
elsewhere in Asia as well as from Europe. All presentations were
simultaneously translated, allowing the international audience to
fully benefit from the entire program.

201670 E E Pr £ ED

HFHREPE BASERIZE "FLiERBEAR HFERERAR
TR SRR T2 7
Digital Printing in China Technology Peak Forum & Fuji Xerox Keyin Cup
Digital Printing Works Competition Award Ceremony Successfully Held
108196, 2016 "HFEIRIEFRE" HASERIZE "ELiFA BN #
FEIRERARFEMEAILPEERESN, REHREIERNHFEIR T
RENEMENES, Bl THVHERS. HFERTLER. £IKMALR
HFORBRAFRBEEBF R REF IR EI00R AR i, HIEHT
EDRl = Z IR . HREFENRIR K LR B,
On October 19, Digital Printing in China Technology Peak Forum & Fuji
Xerox Keyin Cup Digital Printing Works Competition Award Ceremony was
solemnly held in Shanghai, which, being currently China’s most authoritative
event in digital printing industry, attracted more than 300 people to gather
in Shanghai, including leaders from industry associations, elites from
digital printing industry, world top providers for digital printing solutions and
practitioners in digital printing, and mutually discussed the current state and
future development of digital printing industry.

BILHRE BIgURsk —2016 " KFEAM MERALEEE

Intelligent Label Leads the Future--Glories Continued on 2016 Sun Cup
Award Ceremony
2016F10520H8:, REARZ WK T —H LTI EES—2016 "KM
W MRS RRMEES, BN EBEERBEEET KEMEX
HEERE RExS HBINIEARBRE. “KEN MRS RKRHEE
A OMREERNREER | REREMUEIZ 5. &ty EIRIEESS
REBHTIHREN—BHE, IRELBDHEENT 2R NESERIE,
PLOBEBIFER N A, AUBREFCR, Bl TARETLRITNRK
REFUARNRKNRE, kBdLE. BA HE SZEZPERMBK
EESINT R &S,

In the evening of October 20, 2016 Sun Cup Asia Label Award Ceremony, a top
event for China s label industry, was held solemnly in Shanghai Jackie Chan Movie
Arts Museum, attracting various stars and honored guests. Sun Cup Asia Label
Award was reputed as Oscar of Label Industry and the winning works were highly
appreciated for their innovative technologies, delicate design and exquisite printing.
Meanwhile, World Label Summit Forum was held simultaneously, on which all
participating guests expressed their opinions and discussed the latest technological
innovation and future prospect of the label industry under the theme of “Motivating
Innovation Force” . Distinguished guests from North America, Japan, South Korea,
Taiwan and other countries and regions attended the event.
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B EEWN A SMHE Visitor Group from South Korea W EIEN L SMHE Visitor Group from India
- Over 45 overseas buyer groups came from 20 countries such as the USA, Germany, South Korea, Australia,

India, the Philippines, Malaysia and Thailand;
- Over 100 domestic visitor groups came from associations and enterprises all over China.

FARBTE

l %‘ﬂﬁl H AR R =
- W SEEEMNLASMHA Visitor Group from Philippines M SkFEENRAXSIHE Visitor Group from Malaysia
RRIBKERESN
VIP Tour including Yan ) - _
Xiaohong, Deputy Director e — e . 4 "5 ':F'.Eﬁ-]i

of the State Administration

of Press, Publication, Radio, - L E KE ’ F’E*ﬂ: - FE_‘H?“1F,+§LH;- {fh11l‘¥1 lh ’;
| i i ‘ - I ; .

1 f"”‘i R *i|

Film and Television of the

People's Republic of China

W EE WS MHE Visitor Group from Thailand B I ERHTMASIE Visitor Group from Indonesia

WE&EUE 15?.‘?!1

{ | v %r ﬁﬁ%

B ERRZREARSUE

Visitor Group of Bisheng Prize

‘Winners’ Representatives
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India Day at All in Print China 2016 Promotes Communication and Cooperation of Printing

Industries between China and India

- e, * = ? 1 1 s —
B LRENRIh & S H B ARETENRIT I iR S E
Visitor Group of Beijing Printing Association Visitor Group of Danyang Printing Industry Association

(%

B FUHERITL S E
Visitor Group of Fenghua Printing Industry Association

i B B e o o

Entrance

B EZXHERIT L S E
Visitor Group of Jiaxing Printing Industry Association

BRUARBIRE

] Ry xr?ﬂ.'l 413 R }H“n 3

B REEIRI R ITU S SHE
Visitor Group of Yuyao Printing & Packaging Industry Association

22

B ERERIhE S H
Visitor Group of Fuyang Printing Association

B BEHERIES0E
Visitor Group of Weihai Printing Association

B £ZHRIhESHH

Visitor Group of Quanjun Printing Association

Telatiggga fiszt Privters Associatine

fie - Te Uttt TG

2016F10H208 £, 2HNENMNFKE=TR
Kamal Choprast 4 #1204 A3k B ENEENRIT I IR =
HEASUNARESOE, 2BRFDFTRETEHIELER
EFrEE A ONSIEMS0S W= 24T "ENER" BEE
SHEARDR,

ExRFEERT BEBORLTIEK. PEDR
BAMBEERKEEEREL T, REOAMEANSEIES
KFEWPK, FEXHSVEREAEELAE. LR
BEMEREX UM ERQNIEEKHRE L L. HERS
KRR (b8) ARASRAEGREBELESE. NER L
BMEIE 29FHon ble Shri Prakash Guptazc4 . &
ENEENRIBEL &= 1cKamal ChopraZc 4, K EENE
ENRIT Bt &< fiB{<Anand V. Limaye Hon. Gensc 4 K7
BEERNH ALK T HE.

‘HEH" BOESUARDUX —BEXENES
MEAB RN, HEAESRRESETMAAZEH TR
BF3R, SERAEELREY, RHERKPEDFHEEDR
W EMEBRFRAM S
On October 20", Mr. Kamal Chopra, Chairman of the All
India Federation of Master Printers (AIFMP), attended
the ceremony together with more than 120 colleagues
in the printing industry. The organizing representatives
of All in Print China 2016 held the “India Day” &
Indian Visiting Group Welcoming Ceremony in SNIEC.

Attendees included: Ms. Wang Yanbin, Director of
the Division of Printing and Distribution of SAPPRFT,
and Director-General of the Printing Technology
Association of China; Ms. Chen Yan, Executive Deputy
Director-Secretary General of the Printing Technology
Association of China, Managing Director of China
Culture Industry Development Group, and Chairman
of Beijing Keyin Media & Culture Co., Ltd.; Mr. Axel
Bartkus, General Manager of Messe Dusseldorf
(Shanghai) Co., Ltd.; Mr. Hon 'ble Shri Prakash
Gupta, Consul-General of the Consulate General of
the Republic of India in Shanghai; Mr. Kamal Chopra,
Chairman of the All India Federation of Master
Printers (AIFMP); and Mr. Anand V. Limaye Hon. Gen,
Secretary General of the All India Federation of Master
Printers (AIFMP). They all presented their speeches
respectively.

The ‘India Day” & Indian Visiting Group Welcoming
Ceremony has always been eagerly anticipated by
the members of the Indian visiting group. During the
event, the guests engaged in in-depth exchange
with the sponsors. All in Print China 2016 utilizes this
opportunity to promote the increasingly-profound
cooperation between China and India going forward.
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Exhibitor Statements

BNHNARZLEEHLE AL —X, RAESNBHMNBTENEIE, BREURLIENTE.
The All in Print China is better and better. This year, the 6™ All in Print China has several different
thematic pavilions, so | think the effect is really good!
— M TR (FE) ARANIEEZETHRS ALK
Mark Tan, Senior VP Sales Operations of Fuji Xerox (China) Co., Ltd.

R O ATED, 1EFAIAEEE2018,
RICOH, Print the Future! Let us meet in 2018.
—&FE& A (TE) ROEARANG LS BITRF L LE
Steven Gao, General Manager of Production Printing Business Group, RICOH China Co., Ltd.

BMRFEARXSN2HE, 2HRNTELRAKGEZREETNFE, SREMEAZFHNTETHERK
MER, KEREEARRERET, KOWMAEZHE BT EMERT,

It is the 6™ time that we have participated in All in Print China. All in Print China is a very good
platform for Fuji Film and each time, we can meet our requirements and purposes for exhibition. All in
Print China 2016 has high-quality audiences who come with their definite purposes and directions.
RgE TEKA (FE) BEAMRNPELFLIHREELE
Rao Xiaobo, Sales Director of Graphic Systems Division, FUJIFILM (China) Investment Co., Ltd.

MNE—BAREUMAEN L, BFNEHERNECHERM §HTZRFEST, BRNESHNHER
@ kR, BRIERHERN, TUBNSFEEFERENEE, 2HROERNDENRE.
Start from the first edition of the All in Print China until now, we can communicate with and learn from
our customers through this platform. In the meanwhile, we are very satisfied with the sales revenue
from it. So the All in Print China is a must-attend event for our company.
—RR k&4 (YE) AR EM5 A4
Liang Jian, OEM & Direct Sales Manager of Epson (China) Co., Ltd.

24

SEHREARMNN—DFE, BMPIAAERE—FHAZTNRRAVEE, NREGFEHENHM
B, BN E VT EEN,
As a display platform of our company, we gain a lot from the All in Print China. Every year, the visitor
flow goes up as well as our sales revenue.
—FR FRFERAEDPANZL (FE) A RN BF PR E LRI K
Li Gang, General Manager, Production Printing Sales Department, KONICA MINOLTA China

R AREBEEE RINNSEUARBHER
The crowds has been fantastic. We are pleased with turn out so far|

Stephen Green EFIIE K X 3% 3] % &
Stephen Green, Vice President Asia Pacific of EFI

REFXABMNENSREZESMEZT L] RIBEHRXDFHEE.
It is our honor to be invited to display at Innovation Factory, we are very satisfied with this new idea.
—#HRE TERLAMRANGPYERIMET FRNTHELELE
Alice Tam, Market Development Manager, Greater China, Graphics Solutions Business, HP Development Company, L. P.

XREMRETATHR THE LNBANRE, WRTT HAENREER.
This year s All in Print China brought us big promotions in sales, and helped us to display the image
of our company.

AERE AT R PP AR BAL A KA RN 8) 7 ou B ke y KR e E A
Xiong Liang, Deputy General Manager of Products and Solutions Dept., Beijing Founder Easiprint Co., Ltd.

BARSIEHRT, BARRS KR TEBE THRNNTH, WRIEFLT
This is our sixth time to participant in All in Print China. This year, the exhibition is better than our
expectation. It is really great!
——ERWE DARIAIBUR CRIN) A IR S A E BT 4R
Jenny Wang, Marketing Executive, Sales & Marketing Dept., Komori Printing Machine (ShenZhen) Co., Ltd.
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BN AEHRAVUAHENFEREEHRE., BNERSUIHR T REEBRLHIZTREE
B, EMEFSX.

So far we are very happy with the quantity of the visitors , but also the quality with a lot of key buyers.
We generated a lot of businesses on the booth and real signed the contracts. We are very happy.
Steve Creasey ¥4 (L) ARAS KT LR BREAFLRLH L85
Steve Creasey, Business Director Greater China Business Unit Sheet-Fed, BOBST (Shanghai) Ltd.

BREMRMREREY, RNEAHRTREFLOT TR, "I TRZEA.
This year's All in Print China is wonderful! Our company is exhibiting many new products this time
and attracted many clients.
—%h KEBEER/ LEXBERTHAMRNIEFK
Huang Wei, President of UP Group/Shanghai UPG International Trading Co., Ltd.

BNEENEMMEDE, RIMR—ESMN, —BEZET. WAHNREE—EE—EiF)
We have attended every edition of the All in Print China since it established. The quality of the visitors
is better and better.
—x|Fx LT kak AP RIA A TR 8] B AT
Liu Xuezhi, General Manager of HANS-GRONHI Graphic Technology Co., Ltd.

SENRABRVMERE SN, SREMREIAIFHERRABER, XXSOGANRTRENMBE, BIFFRK
WEEREZSATANRT T XHFRFES,
Our company participates in the All in Print China every time. We gained a lot from the exhibition, this
time we knew a lot of new friends and we thank the organizers of the All in Print China for providing
us such a platform.
— kA F KR A (RN 8] B 4
Qi Heliang, General Manager of Taiyo Kikai Co., Ltd.

LEREFESRANEREANRES, HIBPANSMIETLE, SRERGRE.
All'in Print China is China’s largest exhibition on printing and Dupont considers it is much necessary
to participate and has never missed it.
—F B AARTEEBAARNE Lk 5N LR P FLIRE KR T HEE
Siming Luo, AP Regional Marketing Manager of Advanced Printing, Shanghai Branch, Du Pont China Holding Co., Ltd.

EERNIAVA SRR SRR H AR A,
The All in Print China is offering a great help for promoting our company's brand awareness and
influence.
—HAF EEHEXAPRFEARNNEFRKALEE
Jiang Yuanlei, President & General Manager of Shanghai Tiancen Machinery Manufacturing Co., Ltd.

BM—#HSdnE2R, EXANSERIRBNEEHFR, AREFER, TUBKHERBEKE

F O BPREFES. NBNNSREIEFTERNEBRZEBINEARRNREUE . RASREKR

FBERZHMNZER T IEFZMTE, ERNBREREX @7 L Emims T,

It is the 6™ time that we have participated in All in Print China. All in Print China is a very good

platform for Fuji Film and each time, we can meet our requirements and purposes for exhibition. All in

Print China 2016 has high-quality audiences who come with their definite purposes and directions.

—EEE RAMAFTHEILARNE LS

Fan Xiejun, Vice President of Hangzhou CRON Electrical and Mechanical Industry Co., Ltd.

26

BRAEMEXNEAEHLERETY, VRBHRRS MARZHEEFRKIK—LHNERTZ, I}
Mt IEE R,

The visitors of this exhibition are all professional and they are looking for some new printing
technologies and highly appreciate our products.

Fldnds  H s N AURA IR &) F K
Zhou Bingsong, President of ZhejiangWeiGang Machinery Co., Ltd.

KRR ASRIE, RIEEBGXER, RNHFMEZIOL,
At this show, we met with many old friends, understood the latest trend of the industry and also
received many orders.
—EFE LEHZORBMARNNEFK
Xu Maogqing, President of Shanghai XinXing Printing Equipment Co., Ltd.
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pr—

= T2 43 #T Exhibitor Analysis

The effect of this exhibition goes beyond our expectation and we are very much satisfied. And FERM EEREEGEN $Z00  BERLY
customers swarmed to our exhibition stand. Exhibiting PrOde?ti_/ Seryif:es Frepress Equipment and S°ﬂ‘wfre
A LA R RN 9] 81 WS ARBHE LS. O B e
Zhang Lun, Vice President of Lucky Huaguang Graphics Co., Ltd. o EDRL. EVRWERERE wreemgs | 1 69%

HKARTEEERNRSNENR, BRASRUARERTY, FRE. HEEFHRE. 2EKSMN
EERAMR R —REF
This is the 6" time for Guangming to participate in All in Print China. This time the exhibition
has satisfactory results and on the two-day exhibition, there were heavy flow of old and new
customers and the exhibition effect is becoming better and better.
—FRAAE R LA PP RIAUARA TR 8] B 2
Zheng Bingkai, General Manager of GuangMing Printing Machinery Co., Ltd.

EEZERLHMENEINYZ, XELHEAVUAL ITEREES, RE—WERTIETHEC.
Guowang is a faithful exhibitor of All in Print China. The exhibition this time has better audience
than the last one and the service is as considerate as ever.

—HEE BEZIRERARNEEEE FEBFEMA RVERR . ARENR. FRESENRL. w5 R BRI T e
Alex Lin, General Manager of GuoWang Machinery Group Target ViSitOI’S Commercial Printing, Newspaper Printing, Label Printing, Business Forms, Book Printing

AT S LEBIER K.

Summary: According to the
statistics, exhibitors from
prepress, printing and postpress
auxiliary equipment, parts and
components occupies the
largest scale of exhibitors.

Packaging Printing Equipment

EJVR b BRSNS S SR TR R
Postpress Converting, Decoration and Finishing
Equipment

EIVRT A, 0 Bl v % S I A
Prepress, Printing and Postpress Auxiliary Equipment,
Parts and Components

ERIARTR . TSR MR AR AT RN RIS
Printing Consumables such as Printing Paper, Ink, Plate,
Blanket, etc.

55

Service

) 2o 00
| [EBEL

HEXARE L, BNRBITREZPE, THRIRSTLEARES, 1E TRZVTEMKLE,
At this show, we met with many old friends, understood the latest trend of the industry and also
received many orders.

— [ fh B je e TAURBIEA TR S 4 E B

ME. KEBFWEIR. MRALED
Bl REEDR. B&HIR, B
DR SEMEMNE PRI RE X
.

Summary: Visitors from
commercial printing, newspaper
printing, label printing, business

SFHZAR P ZAR LR _ 38.87%

Graphic Arts, Graphic Arts Specialists

om0 B

Retailing & Manufacturing

i et (R -

Paper & Envelope Manufacturers

BUR AL R GRS _40.49%

Government Bodies & Financial Institutions

JUEMBL A EERANA R A H _41,30%

Advertising & Design Houses, Direct Marketing & PR Agencies

SE R SR AR LA F

Jack Lu, Sales Director of Shanghai Eternal Machinery Co., Ltd. forms, book printing were Repro Houses, Publishing, Finishing, Converting Companies 6032
the most targeted groups by 0 A T 0 2 L 7 _3968%
exhibitors. Multimedia/Internet Publishing Marketing & PR Agencies ’
ARBMENBRREETE, BUAKERS WATRINNZFOREE, BOWAR _ _ PRI i 151
b = = S0 M= Educational Establishments & Professional Bodies
HEMREHRHE. PSS
The exhibition has shown satisfactory resuits with heavy flow of visitors and the visitors also showed great retovant Trade Assocatione. NI '3+
interest to our products. We are both satisfied with the quantity and quality of the visitors. B~
X'J X ‘J;”}{i)l] ?F’% ziﬁm*ﬁkﬁ FE"/A\ 5] —’ﬁ}% %}E%ﬁ?éiﬂ Trade Publications _ 39.68%
Liu Wen, Director of Marketing Management Depart, ]IMD Machinery Corporation Limited
28 29
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SPHER P ZARER - ENTRRSRE
Graphic Arts, Graphic Arts Specialists Support during the Fair by Our Team
BALENR HOLERRL. ARESEDRL. PI% )%, TEEEDRI  RRRERAR S
Commercial Printing, Newspaper Printing, Label Printing, Exhibitor and Visitor Service Overall
Business Forms, Book Printing Xﬁ%%ﬁ’%#&ﬂﬁ%ﬁ"ﬁzlzﬁ B BARMEIR
Eﬁﬁﬁﬂi?ﬂﬁ Evaluation Of EXhlbltlon Services Overall Impression of the Exhibition
Retailing & Manufacturing - f%ﬁf?
Xt B AR AHT Y YR T 3 T ME. BRI ALERESEN Publicity Campaign
. o Z & & fie o = s N N B OoRRE
Evaluation of Target Visitors Paper & Envelope Manufacturers ENRERmH=E, FI, WED Quality of Exhibition Center
BE. EEXRERLER. R BUR LI A SR LI THkRERE. SANEEIIN BoAH
— Government Bodies & Financial Institutions Date of the Trade Fair
ENRI. AR:SENRI. BEHIR. P A%, TEERSEIELET
EUFI/\ih/— }HUA:% Fj;jjﬁ o PR AT HIRAX A i S Duraton of h Trde Far
L =28 )L'/‘)\’W%ﬂ < EXS]o Advertising & Design Houses, Direct Marketing & PR Agencies TERRIBAIFH.
R  Evhini STFHRESE
Summary: Exhibitors were most SEI. R BT 4G T AR Summary: Exhibitors were very Opening Hours of the Trade Fair
icfi i 4 R H , Publishing, Finishing, C i icfi i i i N N
satisfied with the visitors from RO oS, g, g, o e satisfied with overall impression . %ggiai%ﬁli
. . . etling u Ismantiin eriof
commercial printing, newspaper 25 AR B I i L O of AIP 2016,they also spoke 9ue o
Multimedia/Internet Publishing Marketing & PR Agencies . . BRERIE
printing, label printing, business - very highly of support during the Freight for Warder
L. E IR A q g > T SKL
forms, book p”ntlng- Educational Establishments & Professional Bodies fair by organizer , the exhibitor & Accuracy and |m%:;ifcf,%ji§i¥§
M visitor service and the publicity RATFIAD
- . Booth Confirmation Letter
Relevant Trade Associations and marketlng results of the S,
TR
Llk k& exhibition. On-site Handling Agent
Trade Publications | | | | | | | | | | | SEETITIRS
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100% Hotel Reservation Services
wAREE mE o R i
Very Satisfied Satisfied General Needs Improving ecurity Service
il
Exhibition Catalogue | | | | | | | | | | |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
mEE S miEE e R maRE
Very Satisfied Satisfied General Needs Improving
AR E R SRR
Evaluation of Visitors Qualit
o Y WAk B RN
and EXthItlng EﬁeCt Total Number of Visitors Xe;?;ew Benefits
. (o)
BME. 76.04% 1 RE YA AR H AR
)\%{EZ’ _\E_IJ \;%%;\ ; 7739%%]./& a Reaching the Visitor target Groups Relevant to You %j]HZ'SE E‘%E’\]l&%
S F A BN e s AL Benefit from AIP China 2016

gt LT T EE5%
MRRTHE.

Summary: 76.04% of the
exhibitors were satisfied with the

Competence and Decision-Making Authority of the Visitors

BAFTEGHET R & B AR

Image and Advertising Effect for Your Company

WE. 95.83%ERRRTS S
AR E RS — R AU,
Summary: 95.83% of exhibitors

EERHIBER

Very Great Benefits
39.35%

WUAR T B/ 1% B0 0 . . )
total number of visitors. 77.39% Order/Investment Activity of the Visitors believe they ve benefited a lot
of the exhibitors were satisfied fEf 2 EHUSG R from AIP 2016.

. . Success at the Fair | | | /
with company image and % 0% L00% PR
advertising effect by All in Print Sgnjgs(lj/
China 2016. mEEEE mHE ow—K e e

Very Satisfied Satisfied General Needs Improving

30 31




22Ul anin/ZPrint

Approved
Event =] = BR == ED =

www.allinprint.com

AR RS BT

Overall Evaluation

ME. 77.49%HNRF RN
AABR=BRERBRHBR, EH
271 2T1%NEB R EEHR.
Summary: 77.49% exhibitors
were satisfied with AIP 2016,
with 27.27% rated very satisfied.

—f% General
17.75%

S Satisfied
50.22%

H15125 Needs Improving
4.76%

FEEHR

= Very Satisfied

_27.27%

Possibility to Join AIP China 2018
ME. 66.67%HNERERTEE
LSBT EEEE, 33.33%M
RERTEERUESNTRES
BNk,

Summary: 66.67% exhibitors
will participate in the next All
in Print China, while 33.33%
were considering about next
participation.

32

&/ Consid
e Consi ermg\

33.33%

AEea AL

BE=
66.67%

Definitely

2016 = [E PR £ ED|

M 434 Visitor Analysis

S £k b 2 SR TR 1 5L

Visitors by Geography

. 90.8%mIM Ak E
WHFIEREHX, 9.2%%KH
ES

Summary. 90.8% of the
visitors came from mainland
China,Hong Kong , Macau &
Taiwan Region, and 9.2% are
from overseas.

ABRA WA

Visitors from Hong Kong, Macau

and Taiwan Region
1.01%

ESESPN
Visitors from Abroad
9.20%

REAHI A
Local Visitors
23.12%

RS AMERBEN A
Other MainLand China Visitors

66.67%
BN SKIRE S
Overseas Visitors by Countries
WEE . BN s NI AR
RXBEYM, HFENE. = 5
E. BkfaT. ENEREMA
El]Z 4 Ul AR r E Asia s i =
. BR. RE. FHEAL e e e ey v
Z ‘Ijﬁ%% . - ’ /d v North America
o L JEEM 1.91%
SUmmary. More than 60% of ¥ i Hor{g Kong,Macau and Taiwan Region - o
o0 S 3] 0, i
overseas Visitors were from % 5 ﬁﬁé 12.79% ot
Asia, most of whom came 1 4.96%
- o South. America
. . 1 N 0,
from India, Korea, Malaysia, P ™ 5% ﬁfﬂZ.Bﬁ/o
Indonesia, Japan, Thailand, ’ oz i
- J y,

and Iran.
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REBR KR 2

Visitors by Company Industry
BE. 37.87%M % W A3k
BREEDR. RAEDRI. R
WENRI 4L,

Summary: 37.87% of trade
visitors came from commercial
printing, newspaper printing.
publications printing, companies.

L EDR Bl BRI, HRRAEN R

Commercial Printing, Newspaper Printing, Publications Printing 37.87%

PREEEDRS WRERL PSR S R

Label Printing,Tag Printing,Business Forms, Bill Printing 23.66%

CLBEEN, PSSR AR LA

Packaging Printing,Post-Press Processing,Paper Processing Companies 22.08%

JUEAME A ] B S A ]

Advertising & Design Houses, Direct Marketing & PR Agencies
SFHEAR P ZARE XK

Graphic Arts,Graphic Arts Specialists

EiEEEE b

Paper & Envelope Manufacturers

L5

Retailers and Manufacturers

SPIAR L 2R S o 235 A P
Print Media,Multimedia/Internet Publishers

BURFHURI AN 2B

Government Bodies & Financial Institutions

HoE KL

Educational Establishments & Professional Bodies

LIES7SS

Relevant Trade Associations

At
Others

R 532

Visitors by Job

BEE . H55.36%H% W3 A
kB ATNEERRKIR].
Summary: 55.36% of
trade visitors came from
management departments.

34

HE Not Specify
2.32%

R

R Service
2.29%

fHE Sales
23.56% "\

EIE Management
55.369%

e
H AR Technology
12.02%

/

XM Purchasing
4 .459%

SUEH

Purposes of Visiting

BME. UAXNEESUENZ
VAR, N T BRI
hmHIERES. TTRXE~M
WEWARIVINIFK,
Summary: The primary purpose
of visit was to looking for new
suppliers. Furthermore, acquiring
latest market/product information
and placing orders/procure
products were also main purposes.

LR ITAE]
Looking for New Suppliers

woe/os N 9

Placing Orders/Procure Products

g sorrins S, 1 o¢

Consolidating Existing Business Contacts

it I °

Acquiring Latest Market/Product Information
apeE rEsR (7 00%
Observing the Show for Exhibiting at Next Edition
shwtit 2 & FEES (517
Attending Conferences, Seminars and Concurrent Activities

2oz, AR 320

Learn, Exchange and Network

it [ 3.16%

Others

31.73%

BEBHI R M

Products of Interests

ME. IR &R TRA B
SBRREMS, MWNEDFTR &N
W, BEMITEEDEUAX
BRI .

Summary: Printing equipment
was of the most interest, as well
as prepress equipment and
software, packaging processing

eviicss s I 7 52

Prepress Equipment and Software

o I "

Printing Equipment

o s N 0.1

Packaging Processing Equipment

el e T, R kkm i | 2 50"

Postpress Converting, Decoration and Finishing Equipment

GUNCTNET RS E 00 PIRE

Prepress.Printing and Postpress Auxiliary Equipment.Parts and Components

EPIEGNSE NN G0 RGN

Printing Consumables such as Printing Paper, Ink, Plate, Blanket. etc.

&% N 9.04%

Services
equipment. Oﬁﬁt B 2os%
ers
HAth Others
. 2.80%
REEREN i

Role in Purchasing

M. 47.84%MW A2 F
T R&ARARE, HINES0%
B3 Ak B8 9% X 1 N K T 2 B —
ERINE.,

Summary: 47.84% of visitors
were final decision makers, while
above 50% visitors had certain
influence on purchasing.

R
Significant influence
20.32% ~
RIRLREKE
— Decision maker
47 .84%
R EEZM
Initial recormmendation ——
29.04%
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MRS H SR

Overall Evaluation on AIP 2016
M. 90.33% MW AR AJE 2
ENRERRHRE, HP28.83%M
MARFTRIEBHR.

Summary: 90.33% of visitors
were satisfied with this exhibition,
while 28.83% rated very satisfied.

5 G | H4%4#2= Needs Improving
;géy enera 0.34%
. ¢}

\

_ dFEHE Very Satisfied
28.839%

SR Satisfied
61.509% —

N3 35T Acknowledgements

20167R [E E

iR e

2016 P EE R RAX=RIHPREME . FEMN. EF AR, ROFEAZFEAZORER RS EHKT
WRER T izHiE, R, BRMSKEFITIHS HARS MBI MEME SRR, FLEIGIHAE
REFHE AR EEDRIIK N ZH

EELSNTERS

Possibility to Participate in AIP
2018

ME. 62.13%HIN A LB 4rEE
SMTEFEEREORE.
Summary: 62.13% of visitors
are looking forward to visiting
Allin Print China 2018.

THE, 7 & Considering
37.87%

EESW Definitely,
62.13%

All in Print China 2016 has been widely reported by CCTV, Xinhuanet, Economic Daily, www.cnr.cn and other

domestic and international core media. Meanwhile, many foreign and domestic printing associations have

also provided great support for the exhibition. Therefore, we acknowledge our special thanks to all media and

associations for their great supports for the event!

[E Br sz 34K International Supporting Media

REREHEFEMA RS F
EERFREERE

Possibility to Recommend
All'in Print China to Other

Companies
BE. 68.17%MURETTES
RREBRAELDR.

Summary: 68.17% of visitors
expressed that they would like to
recommend All in Print to other
companies.
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{1 Probably
31.83% —

TS Em, EEER

Yes, Certainly
68.17%

Print & Publishing Europe Austrlia/J 8k 51 ¢ Print2Pack Pakistan/ = £ H718
Aursiv Publishing House Russia/f#%Z World Press Online France/;=
Revista Abjgrarf Brazil/ 2 7§ Wide Format Online Magazine Australia/;® X F ¥
Packaging & Print Media South Africa/Fg 3E DODm Italy/Z A F
Indian Printer and Publisher India/EN & Djgital Printer UK/ZE[E
American Printer USA/= Convertech & e-print Japan/H #&
Oulputl inks.com USA/=E 4c Magazin Austrlia / B A F I
Flexo & Gravure Global Germany/7& Plastics & Rubber Review India/ENE
The Thai Printer Thailand/Zg[F Saprintingforbeginners.corm USA/=E
Graphics World Koreal/# Malaysian Printers Malaysia/ 5 3k 7§ ¢
Oulput Magazine UK/# Paper & Print Pakistan/E & 18
Packaging and Labelling Technology India/ENE Economic Journal UK/ZEE
Printing Review India/EN &
A 37 #E{K Chinese Supporting Media
FRR BB A FTESuE cCrV-13 (ENRIZL75) Printing Fleld
LR www.xinbuanet com (RBazET) Paper Packaging Industry
(A3 8% Economic Daily T ZRENRLY Guangdong Yinshua
L E CNR News (ZEBI) Green Packaging
R E E A H AR China FPress Publication Radio Film And Television Journal It A ENRI Tl ) Asia-Pacific Printing Magazine
(REEIRI) China Print RIENM | wwwhkeyin.cn
(ENRIFEA) Printing Technology BRI W www,packlid.cn
CENRIZIEA) Print Manager WA RE www.bisenet com
(EFENRD Djgital Printing NI Y www,printing.hc360.com
(AREHA) Labal Technology A B ENRI R www.cprint cn
(BERZEAN) Packaging Manager EE R www.printing 170.com
(S BENRID Print Today R E ENRIAT Al R www.chinaprint org
(ax-FE) Flexible Package. China FEKB R TIW Www.papenpacking. com.cn
(A BEFE) Packaging Update HR ] 60 25 www.pack.cn
(ENRITAk) Print China R AL BRI 8 3 K www.cop174.com
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rh [ 413 Y cn.made-in-china.com ENRIA Printers EEHENR4T k4 | Shanghai Printing Industry Association
K E3DFTED www.3dlpy.com ETRI&=H Frinting Newsletter IAZENRIFT /< | The Printing Industry Association of Jiangsu Province
fH E3D$TENM www. 3ddayin.net BENZZ2EST Graphic Arts Association of Hong Kong HHTLENRIEhS | The Printing Association of Zhejiang Province
FHR RN Textie Printing ERERE= The Hong Kong Printers Association ZAENRITL | The Printing Association of Anhui Province
ngfj;@ www.aamaimar.corm iR RS Paper Guidebook BEAHENRItHZ | The Printing Association of Fujian Province
TENBLSE ap.uggd.com

EfrREREH XIS

SRR, EEAMRARMTRAREEE S
EEYMZ SIS HSEIRFIERE A e

HAREIRI =B a=
REFEDRISC U=
EEEERBHKAES
ENERRENEDRI s
ENERAC NN FRAREDEN I =
FEEOREHEES
FREORIRAKAES
FRRERTA S
ZEEDBI AR =
ORALENRIF AR
BERME¥E

EBER =

BEXENR EY s Ty B A%

HEEAREERBH Y=

The Association for Suppliers of Printing, Publishing and Converting Technologies of America

VDMA

Japan Federation of Printing Industries

Korean Printing Culture Association

All India Federation of Master Printers Group

Offset Printers' Association of India

Telangana Offset printers Association of India

Philippine Center for Print Excellence Foundation
Philippine Printing Technical Foundation

Printing Industries Association of the Philippines
Thailand Association For Printing Technology Promotion
Malaysia Printers Association

Graphic Arts Association of Hong Kong

The Hong Kong Printers Association

Taiwan Printing & Machinery Material Industry Association

Chinese Association of Graphics Science&Technology

TARERIEH I e
WER B ENRIh=
AR R A DS
HAEBEIRI =
HMEERIhE
ITRBERIEF L=
IRt ERKENRIh =
BEAEMRTL S
m)1& En Rl 2=
ZEAEMRTL S
RMNEBERI T s
BREEBENRI B A=
HREERIEA DS
BREAMRNE
TEBKBAKEIRIHR AN
WELEERBBKERNE
EOXENRIT A =
BERMERIH=
RYITHENRIAT AL the
REARBREDRIHE
= ERBEEIRI =

The Printing and Duplicating Industry Association of Jiangxi Province
The Printing Association of Shandong Province

The Printing Technology Association of Henan Province

The Printing Association of Hubei Province

The Printing Association of Hunan Province

The Printing and Duplicating Industry Association of Guangdong Province
Guangxi Zhuang Autonomous Region Printing Association

The Printing Industry Association of Hainan Province

The Printing Association of Sichuan Province

The Printing Industry Association of Yunnan Province

The Printing Industry Association of Guizhou Province

The Printing Technology Association of Shaanxi Province

The Printing Technology Association of Gansu Province

The Printing Association of Qinghai Province

Ningxia Hui Autonomous Region Printing Technology Association
Xinjiang Uygur Autonomous Region Printing Association

Wuhan Printing Industry Association

Chongging Printing Association

Shenzhen Printing Industry Association

PLA Printing Association

National Railway Printing Association

BAEHENRIELE A% | Taipei Commercial Printing Association PO A X B TE&h< | Tibet Autonomous Publishers Association

RIENR =P EEIZREIT S | Macau Printers Association SEINTHENRIFT A i< | Wenzhou Printing Industry Association

TR THENRIT < | Ningbo Printing Industry Association
ErE5 T ENRI4 | Langfang Printing Association

MESTHENRI4T A /r< | Chengdu Printing Industry Association

= BHEIRIFT < | Qingdao Printing Industry Association

L HENR T < | Xi'an Printing Industry Association

LN THEIRIfTI < | Hangzhou Printing Industry Association

E A< Chinese Supporting Association

JE= RIS Beijing Printing Association
FEMENRIB A Tianjin Printing Technology Association
e EN Rl = The Printing Association of Hebei Province
WA EIRI4T I e The Printing Industry Association of Shanxi Province

AEEHRAMINED, B TEEHBLRTBE. SMHREOFHE, Sl HARRLZENH
KA, AR ——R7, i —FBg)

RNE T EEXEIRITE Inner Mongolia Autonomous Region Printing Association

T FEZENRIE The Printing Association of Liaoning Province
SHREENRIE H I th< The Printing and Duplicating Industry Association of Jilin Province
Z T HENRIRATE The Printing Technology Association of Heilongjiang Province

The success of All in Print China 2016 is also attributed to the great support and help from various provincial press

and publication administration, printing associations at various levels, enterprises and community organizations.

We will not name all of them here and we also express our great thanks to them.
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FEEDRIRA DS
The Printing Technology Association of China

P EENRIRF R AT
China Academy of Printing Technology

HEREXEN(LE)BRAE
Messe Duisseldorf (Shanghai) Co., Ltd.
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®

PEERIRANS

The Printing Technology Association of China

JERBEMEE IO BIRA T
Beijing Keyin Media & Culture Co,, Ltd.

MEREZXRE(LE)ERAT
Messe Diisseldorf (Shanghai) Co., Ltd.

W JE84AL Co-organized by:
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LigmERI TS

Shanghai Printing Trade Association

EIFR 2 #5817 International Supporter:
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Messe Disseldorf GmbH
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